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The publisher of the Management of Environmental Quality wishes to retract the article:
Al Amin, M., Ahad Mia, M.A., Bala, T., Igbal, M.M. and Alam, M.S. (2023), “Green finance
continuance behavior: the role of satisfaction, social supports, environmental consciousness,
green bank marketing initiatives and psychological reactance,” Management of Environmental
Quality, Vol. 34 No. 5, pp. 1269-1294. https://doi.org/10.1108/MEQ-09-2022-0257

It has come to our attention that there are statistical errors present within the article. As part
of an investigation into the article’s findings, the authors were requested to provide a copy of the
data so that the editorial team could verify the findings. The authors were unable to provide the
requested data. As a result of these concerns, the findings of the article cannot be relied upon.

The publisher of the journal sincerely apologizes to the readers.
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