APPENDICES

APPENDIX A: Questionnaire 
Research Title: Factors Influencing Customers’ Purchase Intention Toward Fresh Malaysian Durian in Zhejiang Province, China

Importantly, the questionnaire would remain anonymous and would be used for academic purposes only.

Section I: Screening Questions 
This section associates screening respondents with whether they meet the requirements of this study. However, those who do not meet the criteria are refused. 
1. Are you currently living in Zhejiang Province, China? 
· Yes, please continue.  
· No, thank you for your effort. You will be redirected to the homepage shortly.
2.  Do you have any intention of purchasing fresh Malaysian durian in Zhejiang province? 
· Yes, please continue. 
· No, thank you for your effort. You will be redirected to the homepage shortly.

If the respondents answer “Yes,” the questionnaire will guide them to proceed with the next question. On the contrary, if the respondents answer “No,” the questionnaire will guide them to the end of the questionnaire. 
 
Section II: Demographic Information 
This section covers questions related to the respondents’ demographic information such as age, gender, monthly income, and resident location to identify respondents’ characteristics. The question related to monthly income is based on China’s personal income tax rate.

1. What’s your gender? 
· Male 
· Female 
· Prefer not to say 
2. What’s your age? 
· 18-30 years old 
· 31-40 years old 
· 41-50 years old 
· 51-60 years old 
· Over 60 years old 
3. What’s your current income before tax per month? (RMB) 
· 0 to 3,000 
· Over 3,000 to 12,000 
· Over 12,000 to 25,000 
· Over 25,000 to 35,000 
· Over 35,000 to 55,000 
· Over 55,000 to 80,000 
· Over 80,000 
4. Which location in Zhejiang Province do you currently reside in? 
· Hangzhou City 
· Ningbo City 
· Wenzhou City 
· Jiaxing City 
· Huzhou City 
· Shaoxing City 
· Jinghua City 
· Quzhou City 
· Zhoushan City 
· Taizhou City 
· Lishui City 

Section III: Measurement of Variable 
This section intends to identify the factors that influence customers’ purchasing intention toward fresh Malaysian durians. To measure respondents’ agreement or disagreement with each variable in this study, the researcher utilized a five-point Likert Scale. 

Table 4.3 
Variables and Factors to be Considered 

1=Strongly Disagree; 2=Disagree; 3=Neutral; 4=Agree; 5=Strongly Agree  
	Items 
	Factors to be Considered  
	Level of Opinion 

	
	
	Strongly disagree -> Strongly Agree. 

	Customer-perceived Value

	CPV 1 
	I think fresh Malaysian durians have nutrition.
	1 
	2 
	3 
	4 
	5 

	CPV 2 
	I have trust in fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	CPV 3 
	I think Malaysian durians are a kind of premium product.
	1 
	2 
	3 
	4 
	5 

	CPV 4 
	I think the price is proper for the quality and quantity. 
	1 
	2 
	3 
	4 
	5 

/.

	Subjective Norms 

	SN 1 
	My close ones would approve of me having fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	SN 2 
	My close ones will understand me for buying fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	SN 3 
	Many people I’m familiar with consider fresh Malaysian durians when picking durians.
	1 
	2 
	3 
	4 
	5 

	SN 4 
	Many people I’m familiar with have chosen fresh Malaysian durians when picking durians
	1 
	2 
	3 
	4 
	5 

	Perceived Behavioral Control 

	PBC 1 
	I can afford Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PBC 2 
	I can easily find a place to buy fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PBC 3 
	I have time to buy fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PBC 4 
	When I have a chance, I choose to have Malaysian durians than others.
	1 
	2 
	3 
	4 
	5 

	Attitude

	AT 1 
	I think buying fresh Malaysian durians is a wise choice.
	1 
	2 
	3 
	4 
	5 

	AT 2 
	I believe Malaysian durians have better quality and taste than other countries’ durians.
	1 
	2 
	3 
	4 
	5 

	AT 3 
	I feel having fresh Malaysian durian is interesting. 
	1 
	2 
	3 
	4 
	5 

	AT 4 
	 I feel having fresh Malaysian durian is pleasant. 
	1 
	2 
	3 
	4 
	5 

	Purchase Intention 

	PI 1 
	I feel that I have purchasing intentions for fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PI 2 
	I think I will try to purchase fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PI 3 
	I think I will plan to purchase fresh Malaysian durians.
	1 
	2 
	3 
	4 
	5 

	PI 4 
	I think I will recommend fresh Malaysian durians to my friends and family.
	1 
	2 
	3 
	4 
	5 


Source: Conducted by the researcher

