	Supplementary Table I Papers coded as instrumental (n=27)

	Source 
	Type of paper
	Research context
	Main findings/key arguments
	Reference

	Antonetti and Anesa (2017)
	Quantitative
	USA
	Consumers are more likely to react negatively to ‘aggressive’ rather than to reward ‘conservative’ corporate tax strategies.
	Antonetti, P., and Anesa, M. (2017), “Consumer reactions to corporate tax strategies: The role of political ideology”, Journal of Business Research, Vol. 74, pp. 1–10.

	Austin and Wilson (2017)
	Quantitative
	USA. 2006-2011
	Firms with valuable brands are likely to engage in less tax avoidance.
	Austin, C. R., and Wilson, R. J. (2017), “An Examination of Reputational Costs and Tax Avoidance: Evidence from Firms with Valuable Consumer Brands”, Journal of the American Taxation Association, Vol. 39 No. 1, pp. 67–93.

	Baudot et al. (2020)
	Quantitative
	USA. 2013-2017
	Corporate tax behavior does not produce broad reputational consequences that would motivate a change in firm behavior.
	Baudot, L., Johnson, J. A., Roberts, A., and Roberts, R. W. (2020), “Is Corporate Tax Aggressiveness a Reputation Threat? Corporate Accountability, Corporate Social Responsibility, and Corporate Tax Behavior”, Journal of Business Ethics, Vol. 163 No. 2, pp. 197–215.

	Desai and Dharmapala (2006)
	Conceptual
	- 
	Placing more emphasis on the CSR view of taxation may induce firms to voluntarily disclose tax data and further the interests of shareholders, tax collectors and the broader set of stakeholders that benefit from their payment.
	Desai, M. A., and Dharmapala, D. (2006), “CSR and taxation: The missing link”, Leading Perspectives, Vol. 4, p. 5.

	Dyreng et al. (2016)
	Quantitative
	UK. 2009-2010
	Public pressure from outside activist groups can change the costs and benefits of tax avoidance and exert a significant influence on the behavior of large, publicly traded firms.
	Dyreng, S. D., Hoopes, J. L., and Wilde, J. H. (2016), “Public Pressure and Corporate Tax Behavior”, Journal of Accounting Research, Vol. 54 No. 1, pp. 147–186.

	Emerson et al. (2020)
	Quantitative
	China. 2016
	CSR engagement appears to mitigate the negative influence of tax avoidance behaviors: investors are more likely to accept a tax avoidance strategy when that firm also engages in CSR.
	Emerson, D. J., Yang, L., and Xu, R. (2020), “Investors’ Responses to Social Conflict between CSR and Corporate Tax Avoidance”, Journal of International Accounting Research, Vol. 19 No. 1, pp. 57–72.

	Gallemore et al. (2014) 
	Quantitative
	USA. 1995-2005
	Across a battery of tests, a corporate reputational effect of tax sheltering is not observed.
	Gallemore, J., Maydew, E. L., and Thornock, J. R. (2014), “The Reputational Costs of Tax Avoidance”, Contemporary Accounting Research, Vol. 31 No. 4, pp. 1103–1133.

	Graham et al. (2014)
	Quantitative
	USA. 2006-2007
	Reputation concerns is significantly associated with higher long-run cash effective tax rates (ETRs) and lower probabilities of engaging in tax shelters.
	Graham, J. R., Hanlon, M., Shevlin, T., and Shroff, N. (2014), “Incentives for Tax Planning and Avoidance: Evidence from the Field”, The Accounting Review, Vol. 89 No. 3, pp. 991–1023.

	Hardeck and Hertl (2014)
	Quantitative
	Germany
	Laboratory experiments suggest that aggressive corporate tax strategies have a negative effect on corporate reputation and purchase intention, whereas responsible corporate tax strategies have a positive effect.
	Hardeck, I., and Hertl, R. (2014), “Consumer Reactions to Corporate Tax Strategies: Effects on Corporate Reputation and Purchasing Behavior”, Journal of Business Ethics, Vol. 123 No. 2, pp. 309–326.

	Hardeck et al. (2021)
	Quantitative
	USA and Germany
	CSR perceptions are highly relevant when it comes to consumer responses to tax avoidance.
	Hardeck, I., Harden, J. W., and Upton, D. R. (2021), “Consumer Reactions to Tax Avoidance: Evidence from the United States and Germany”, Journal of Business Ethics, Vol. 170, pp. 75-96.

	Hillenbrand et al. (2019)
	Qualitative
	UK. 2014-2015
	Stakeholders expect companies to describe ‘what’ they need to do, ‘how’ they need to do it, and ‘why’ they need to do it when it comes to taxation.
	Hillenbrand, C., Money, K. G., Brooks, C., and Tovstiga, N. (2019), “Corporate Tax: What Do Stakeholders Expect?”, Journal of Business Ethics, Vol. 158 No. 2, pp. 403–426.

	Inger and Vansant (2019) 
	Quantitative
	USA. 2000-2013
	Investors’ view CSR and tax avoidance as inconsistent with one another when engaged upon contemporaneously, where increased activity of one diminishes the value of the other.
	Inger, K. K., and Vansant, B. (2019), “Market Valuation Consequences of Avoiding Taxes While also Being Socially Responsible”, Journal of Management Accounting Research, Vol. 31 No. 2, pp. 75–94.

	Kanagaretnam et al. (2018)
	Quantitative
	32 countries. 1995–2007.
	Media independence is associated with a lower likelihood of tax aggressiveness
	Kanagaretnam, K., Lee, J., Lim, C. Y., and Lobo, G. J. (2018), “Cross-Country Evidence on the Role of Independent Media in Constraining Corporate Tax Aggressiveness”, Journal of Business Ethics, Vol. 150 No. 3, pp. 879–902.

	Kiesewetter and Manthey (2017)
	Quantitative
	EU-2005-2014
	Corporate governance score has a significant explanatory power of the positive relationship between the effective tax rate and firm value creation.
	Kiesewetter, K., and Manthey, J. (2017) "Tax avoidance, value creation and CSR – a European perspective", Corporate Governance: The International Journal of Business in Society, Vol. 17 No. 5, pp.803-821

	Lanis et al. (2019)
	Quantitative
	USA. 2000-2011
	When firms engage in tax avoidance, both directors and CEOs, on average, are rewarded by improvements in their reputations.
	Lanis, R., Richardson, G., Liu, C., and McClure, R. (2019), “The Impact of Corporate Tax Avoidance on Board of Directors and CEO Reputation”, Journal of Business Ethics, Vol. 160 No. 2, pp. 463–498.

	Lavermicocca and Buchan (2015)
	Mixed
	Australia. 2011-2012
	All interviewees commented on the importance of the company’s reputation and believed that any negative publicity concerning tax compliance would affect the company’s profitability.
	Lavermicocca, C., and Buchan, J. (2015), “Role of reputational risk in tax decision making by large companies” eJournal of Tax Research, Vol. 13 No. 1, pp. 5–50.

	Ling and Wahab (2018)
	Quantitative
	Malayisia. 2008-2015
	Tax planning is found to moderate the companies’ market valuations of CSR positively.
	Ling, W. T., and Abdul Wahab, N. S. (2018), “Roles of tax planning in market valuation of corporate social responsibility”, Cogent Business and Management, Vol. 5 No. 1, p. 1482595.

	Mansi et al. (2020)
	Quantitative
	USA. 1995-2013.
	Firms with a greater extent of advertising spending have fewer tax sheltering activities, smaller book-tax differences, and higher cash-effective tax rates.
	Mansi, S., Qi, J., and Shi, H. (2020), “Advertising and tax avoidance”, Review of Quantitative Finance and Accounting, Vol. 54 No. 2, pp. 479–516.

	Matute et al. (2021)
	Quantitative
	Spain.
	Moral rationalization and decoupling are the main mechanisms by which consumers could engage in supporting a company involved in tax avoidance practices
	Matute, J., Sánchez-Torelló, J. L., and Palau-Saumell, R. (2021), “The Influence of Organizations’ Tax Avoidance Practices on Consumers’ Behavior: The Role of Moral Reasoning Strategies, Political Ideology, and Brand Identification”, Journal of Business Ethics, Vol. 174, pp. 369–386.

	McGowan and Mahon (2019)
	Quantitative
	USA. 2010-2017
	No relationship between corporate tax payments and corporate reputation
	McGowan, R., and Mahon, J. F. (2019), “Pay Your Fair Share? – An Empirical Analysis of Corporate Social Responsibility and Taxes”, Journal of Management Policy and Practice, Vol. 20 No. 3, pp. 72–80.

	Narotzki (2016)
	Conceptual
	- 
	The public can influence firm’s tax behaviour by reacting to tax information.
	Narotzki, D. (2016), “Corporate Social Responsibility and Taxation: The Next Step of The Evolution”, Houston Business and Tax Law Journal, Vol. 16, pp. 166–206.

	Narotzki (2017)
	Conceptual
	- 
	CSR and tax responsibility should go hand in hand because so many companies are facing intense scrutiny for their tax practices and negative publicity in a media-driven world can directly impact financial results. 
	Narotzki, D. (2017), “Corporate social responsibility and taxation: a chance to develop the theory”, Western New England Law Review, Vol. 39 No. 4, pp. 539–556.

	Pardo and de la Cuesta-Gonzalez (2020)
	Quantitative
	Europe. 2017
	Results confirm the increasing importance given by investors to responsible corporate tax practices
	Pardo, E., and de la Cuesta-González, M. (2020), “Corporate Tax Responsibility: Do Investors Care?”, Díaz, B., Capaldi, N., Idowu, S. O. and Schmidpeter, R. (Eds.), Responsible Business in a Changing World, Springer International Publishing, Cham, UK, pp. 17–31.

	Rudyanyo and Pirzada (2021)
	Quantitative
	Indonesia. 2014-2016
	The negative association between tax avoidance and firm value is moderated by sustainability reporting.
	Rudyanto, A., and Pirzada, K. (2021), “The role of sustainability reporting in shareholder perception of tax avoidance”, Social Responsibility Journal, Vol. 17 No. 5, pp. 669-685.

	Toder‐Alon et al. (2019)
	Quantitative
	Israel
	CSR domains have mixed effects on consumers’ perceptions of firms’ responsible tax payments levels
	Toder-Alon, A., Rosenstreich, E., and Te’eni Harari, T. (2019), “Give or take? Consumers’ ambivalent perspectives on the relationship between a firm’s corporate social responsibility engagement and its responsible tax payments”, Corporate Social Responsibility and Environmental Management, Vol. 26 No. 4, pp. 872–884.

	Van de Vijver et al.  (2020)
	Conceptual
	-
	The Real Option Theory shows that, as long as the option to ‘delay’ the investment in sustainable tax  behavior has too much value because the benefits of such investment are uncertain, companies will wait.
	Van de Vijver, A., Cassimon, D., and Engelen, P.-J. (2020), “A Real Option Approach to Sustainable Corporate Tax Behavior”, Sustainability, Vol. 12 No. 13, p. 5406

	Van Eijsden (2013)
	Conceptual
	- 
	The business cases for including tax as a corporate responsibility issue entails the prevention of reputational risk, cashflow risk and the risk of litigation and the increase of investor confidence.
	van Eijsden, A. (2013), “The Relationship between Corporate Responsibility and Tax: Unknown and Unloved”, EC Tax Review, Vol. 1, pp. 56–61.


Source: Authors’ own creation

















	Supplementary Table II Papers coded as political (n=12)

	Source 
	Type of paper
	Key arguments
	Reference

	Avi-Yonah (2014)
	Conceptual
	Strategic tax behavior is inconsistent with any view of the corporation: artificial entity view, real view and aggregate view. 
	Avi-Yonah, R. S. (2014), “Corporate Taxation and Corporate Social Responsibility”, New York University Journal of Law and Business, Vol. 11 No. 1, pp. 1–30.

	Cerioni (2014)
	Conceptual
	Companies should approach their tax planning with the purpose to address both their own competitive interests and the interests of stakeholders, amongst which a peculiar place needs to be recognized to the individual State as services provider and collector of corporate income taxes.
	Cerioni, L. (2014), “International Tax Planning and Corporate Social Responsibility (CSR): Crucial Issues and a Proposed “Assessment” in the European Union Context”, European Business Law Review, Vol. 25 No. 6, pp. 845–875.

	Christensen and Murphy (2004)
	Conceptual
	Tax revenues are the lifeblood of democratic government and the social contract: paying taxes is perhaps the most fundamental way in which private and corporate citizens engage with broader society
	Christensen, J., and Murphy, R. (2004), “The Social Irresponsibility of Corporate Tax Avoidance: Taking CSR to the bottom line”, Development, Vol. 47 No. 3, pp. 37–44.

	Dietsch (2011)
	Conceptual
	It is through taxation that corporate citizens discharge their share of the duties that social cooperation entails: paying one's taxes is equivalent to contributing one's share to the collective organisation of society. 
	Dietsch, P. (2011), “Asking the Fox to Guard the Henhouse”, Ethical Perspectives, Vol. 18 No. 3, pp. 341–354.

	Freedman (2006)
	Conceptual
	Corporate responsibility has a role to play in managing the tax behaviour of corporate taxpayers, especially in a situation in which it is impossible to draw bright lines, while Governments have the ultimate responsibility for creating a tax system which gives content to the obligation to pay tax and which gives clear messages to taxpayers about the role of the tax system and the way in which it is to function.
	Freedman, J. (2006), “The Tax Avoidance Culture: Who is Responsible? Governmental Influences and Corporate Social Responsibility” Current Legal Problems, Vol. 59 No. 1, pp. 359–390.

	Gribnau and Jallai (2019)
	Conceptual
	The principle of reciprocity demands that corporate citizens who enjoy the benefits of the cooperation with society should accept the responsibility to pay their share of taxes to sustain the societies in which they exist.
	Gribnau, H., and Jallai, A.G. (2019), “Sustainable Tax Governance and Transparency”, Arvidsson, S. (Ed.), Challenges in Managing Sustainable Business, Springer International Publishing, Cham, UK, pp. 337–369.

	Moon and Vallentin (2019)
	Conceptual
	Based on the application of theories of citizenship and social contracts, corporations have duties to undertake responsible taxation as a political responsibility/imperative.
	Moon, J. and Vallentin, S. (2019), “Tax Avoidance and Corporate Irresponsibility – CSR as Problem or Solution?”, Elgaard, K. K. E., Feldthusen, R. K., Hilling, A. and Kukkonen, M. (Eds.), Fair taxation and corporate social responsibility, Ex Tuto, Copenhagen, pp. 19-51.

	Munisami (2018)
	Conceptual
	Engaging in aggressive tax avoidance practice practices is illegitimate and counterproductive under any view of the corporation: paying taxes is one of the fundamental ways in which corporations engage with broader society and, then, part of the good corporate citizen's license to operate in society. 
	Munisami, K. (2018), “The role of corporate social responsibility in solving the great corporate tax dodge”, Florida State University Business Review, Vol. 17, pp. 55–86.

	Österman (2019)
	Conceptual
	A truly sustainable taxation must be firmly based on the rule of law concept. However, CSR and social/ethics put companies under pressure to comply with requirements greater than those dictated by formal legislation, reducing the level of aggressive tax planning.
	Österman, R. P. (2019), “Perspectives on Corporate Taxation from a Sustainable Business Perspective”, Arvidsson S. (Ed.), Challenges in Managing Sustainable Business, Springer International Publishing, Cham, UK, pp. 371–397.

	Panayi (2015)
	Conceptual
	It is important to ensure that CSR tax standards translate, as much as is possible, to concrete tax rules so that companies have a clear idea of what is legitimate and what is not: CSR initiatives should at most be seen as complementary soft law by the international tax community.
	Panayi, C. H. (2015), “Is Aggressive Tax Planning Socially Irresponsible?”, Intertax, Vol. 43 No. 10, pp. 544–558.

	Payne and Raiborn (2018)
	Conceptual
	By existing in society, business has an implicit contract with society to act in a symbiotic way to benefit both parties. It has tacitly agreed to contribute its fair share to the tax base and, as with other members of society, expects to and does take advantage of publicly provided goods and services. 
	Payne, D. M., and Raiborn, C. A. (2018), “Aggressive Tax Avoidance: A Conundrum for Stakeholders, Governments, and Morality”, Journal of Business Ethics, Vol. 147 No. 3, pp. 469–487.

	Zicari and Renouard (2018)
	Conceptual
	Corporate philanthropic actions (laudable though it may be) cannot replace State action funded by taxes: while in democratic societies elected officials decide what to do with tax money, corporate philanthropy implies instead that managers make spending decisions on social issues without popular checks and balances.
	Zicari, A. P., and Renouard, C. (2018), “A Forgotten Issue: Fiscal Responsibility in the CSR Debate”, Tench, R., Jones, B. and Sun, W. (Eds.), Critical Studies on Corporate Responsibility, Governance and Sustainability, Emerald Publishing Limited, Bingley, UK, pp. 243–259.


Source: Authors’ own creation





	Supplementary Table III Papers coded as integrative (n=66)

	Source
	Type of paper
	Research context
	Key findings
	Reference

	Section a. CSR and Tax as complement (n=25)

	Chircop et al. (2018)
	Quantitative
	USA. 1990-2014
	Firms headquartered in areas with high social capital engage significantly less in tax avoidance activities
	Chircop, J., Fabrizi, M., Ipino, E., and Parbonetti, A. (2018), “Does social capital constrain firms’ tax avoidance?” Social Responsibility Journal, Vol. 14 No. 3, pp. 542–565.

	De la Cuesta-González and Pardo (2019)
	Qualitative
	Europe. 2016-2018.
	Corporate tax disclosure is beginning to be perceived by companies as a tool that can allow them to align themselves with the demands of investors, society and other stakeholders. 
	De la Cuesta-González, M., and Pardo, E. (2019), “Corporate tax disclosure on a CSR basis: A new reporting framework in the post-BEPS era”, Accounting, Auditing & Accountability Journal, Vol. 32 No. 7, pp. 2167–2192

	Firmansyah and Estutik (2020)
	Quantitative
	Indonesia. 2014-2018.
	Negative relationship between environmental responsibility performance and social responsibility disclosure and book-tax difference tax avoidance.
	Firmansyah, A., and Estutik, R. S. (2020), “Environmental responsibility performance, corporate social responsibility disclosure, tax aggressiveness: Does corporate governance have a role?”, Journal of Governance and Regulation, Vol. 9 No. 4, pp. 8–24.

	Gao et al. (2019)
	Quantitative
	USA. 1990-2009.
	Social capital reduces firms’ aggressive tax avoidance behavior.
	Gao, Z., Lu, L. Y., and Yu, Y. (2019), “Local Social Environment, Firm Tax Policy, and Firm Characteristics”, Journal of Business Ethics, Vol. 158 No. 2, pp. 487–506.

	Ginesti et al. (2020)
	Quantitative
	Italy. 2015-2016.
	Firm-level legality is positively associated with effective tax rates.
	Ginesti, G., Ballestra, L. V., and Macchioni, R. (2020), “Exploring the Impact of Firm‐level Legality on Tax Avoidance”, European Management Review, Vol. 17 No. 2, pp. 499–514.

	Gu (2022)
	Quantitative
	Japan. 2004-2014.
	The number of countries with strong high ethical standards in the foreign direct investment host country portfolio is negatively related to a firm's tax avoidance practices, as measured by effective tax rates and book-tax differences.
	Gu, J. (2022), “Country Portfolio and Taxation: Evidence from Japan”, Journal of Business Ethics, Vol. 175, pp. 583-607.

	Hardeck and Kirn (2016)
	Quantitative
	USA, UK, and Germany. 2007-2012.
	The level of tax disclosure in sustainability reports has increased over time. Firms with lower effective tax rates, negative media coverage in tax matters, and industry-specific stakeholder pressure are generally more inclined to disclose tax information in their sustainability reports.
	Hardeck, I., and Kirn, T. (2016), “Taboo or technical issue? An empirical assessment of taxation in sustainability reports”, Journal of Cleaner Production, Vol. 133, pp. 1337–1351.

	Hasan et al. (2017)
	Quantitative
	USA. 1990-2012
	There are strong negative associations between social capital surrounding corporate headquarters and corporate tax avoidance, as captured by effective tax rates and book-tax differences.
	Hasan, I., Hoi, C.-K. S., Wu, Q., and Zhang, H. (2017), “Does Social Capital Matter in Corporate Decisions? Evidence from Corporate Tax Avoidance”, Journal of Accounting Research, Vol. 55 No. 3, pp. 629–668.

	Hoi et al. (2013)
	Quantitative
	USA. 2003-2009.
	Firms with excessive irresponsible CSR activities have a higher likelihood of engaging in tax-sheltering activities and greater discretionary/permanent book-tax differences.
	Hoi, C. K., Wu, Q., and Zhang, H. (2013), “Is Corporate Social Responsibility (CSR) Associated with Tax Avoidance? Evidence from Irresponsible CSR Activities”, The Accounting Review, Vol. 88 No. 6, pp. 2025–2059.

	Huang et al. (2018)
	Quantitative
	USA. 1991-2014
	Firms with higher CSR performance are less likely to expatriate compared to firms with lower CSR performance
	Huang, W., Ying, T., and Shen, Y. (2018), “Executive cash compensation and tax aggressiveness of Chinese firms”, Review of Quantitative Finance and Accounting, Vol. 51 No. 4, pp. 1151–1180.

	Jones et al. (2017)
	Quantitative
	30 Countries. 2014.
	Positive relationship between firms' overall CSR rating and effective tax rates.
	Jones, S., Baker, D. M., and Lay, B. F. (2017), “The relationship between CSR and tax avoidance: An international perspective”, Australian Tax Forum, Vol. 32, pp. 95–127.

	Kim and Im (2017)
	Quantitative
	Korea. 2005-2007.
	CSR activities deter firms' engagement in tax avoidance through book-tax differences.
	Kim, J., and Im, C. (2017), “Study on Corporate Social Responsibility (CSR): Focus on Tax Avoidance and Financial Ratio Analysis”, Sustainability, Vol. 9 No. 10, p. 1710.  

	Lanis and Richardson (2012)
	Quantitative
	Australia. 2008/2009.
	Positive relationship between the level of CSR disclosure of a corporation and the effective tax rate.
	Lanis, R., and Richardson, G. (2012), “Corporate social responsibility and tax aggressiveness: An empirical analysis”, Journal of Accounting and Public Policy, Vol. 31 No. 1, pp. 86–108.

	Lanis and Richardson (2015)
	Quantitative
	USA. 2003-2009
	The higher the level of CSR performance of a firm, the lower the likelihood of being involved in a tax avoidance dispute or controversy. 
	Lanis, R., and Richardson, G. (2015), “Is Corporate Social Responsibility Performance Associated with Tax Avoidance?”, Journal of Business Ethics, Vol. 127 No. 2, pp. 439–457

	Lee (2020)
	Quantitative
	USA. 2004-2013
	The level of CSR engagement is relatively lower for firms with tax haven headquarters (HQ) than for those with U.S. HQ.  
	Lee, D. (2020), “Corporate social responsibility of U.S.‐listed firms headquartered in tax havens”, Strategic Management Journal, Vol. 41 No. 9, pp. 1547–1571

	McCredie and Sadiq (2019)
	Qualitative
	Australia. 2014.
	Progressive change in corporate attitudes towards tax and a transition, albeit nascent, from the aggregate view to the real entity view of a corporation, whereby tax is instituted as a fourth dimension of CSR.
	McCredie, B., and Sadiq, K. (2019), “CSR and tax: A study in the transition from an ‘aggregate’ to ‘real entity’ view of corporations”, Pacific Accounting Review, Vol. 31 No. 4, pp. 553–573

	Muller and Kolk (2015)
	Quantitative
	India. 2000-2002
	Subsidiaries of MNEs with reputations for CSR pay higher effective tax rates than do subsidiaries of MNEs without reputations for CSR.
	Muller, A., and Kolk, A. (2015), “Responsible Tax as Corporate Social Responsibility: The Case of Multinational Enterprises and Effective Tax in India”, Business and Society, Vol. 54 No. 4, pp. 435–463.

	Park (2017)
	Quantitative
	Korea. 2004-2009.
	Firms with higher CSR activities are less likely to avoid taxes using residual book-tax differences
	Park, S. (2017), “Corporate Social Responsibility and Tax Avoidance: Evidence From Korean Firms”, Journal of Applied Business Research, Vol. 33 No. 6, pp. 1059–1068.

	Porter and Miles (2013)
	Quantitative
	USA. 2000-2009
	Firms committed to socially responsible behavior for an extended period have higher tax contributions.
	Porter, T., and Miles, P. (2013), “CSR longevity: Evidence from long-term practices in large corporations”, Corporate Reputation Review, Vol. 16, pp. 313–340.

	Salhi et al. (2019)
	Quantitative
	UK and France. 2005-2017.
	Positive relationship between firms' overall CSR ratings and effective tax rates.
	Salhi, B., Riguen, R., Kachouri, M., and Jarboui, A. (2019), “The mediating role of corporate social responsibility on the relationship between governance and tax avoidance: UK common law versus French civil law”, Social Responsibility Journal, Vol. 16 No. 8, pp. 1149–1168.

	Shafer and Simmons (2008)
	Quantitative
	Hong Kong
	Tax professionals who believe more strongly in the importance of corporate ethics and social responsibility will judge aggressive tax avoidance schemes more negatively.
	Shafer, W. E., and Simmons, R. S. (2008), “Social responsibility, Machiavellianism and tax avoidance: A study of Hong Kong tax professionals”, Accounting, Auditing & Accountability Journal, Vol. 21 No. 5, pp. 695–720.

	Shafer et al. (2016)
	Quantitative
	China.
	Tax accountants who possessed higher levels of professional commitment judged tax fraud as more unethical.
	Shafer, W. E., Simmons, R. S., and Yip, R. W. Y. (2016), “Social responsibility, professional commitment and tax fraud”, Accounting, Auditing & Accountability Journal, Vol. 29 No. 1, pp. 111–134.

	Venter et al. (2017)
	Quantitative
	South Africa. 2013
	Positive relationship between the transparency of tax disclosures in corporate reports and integrated thinking.
	Venter, E. R., Stiglingh, M., and Smit, A.-R. (2017), “Integrated Thinking and the Transparency of Tax Disclosures in the Corporate Reports of Firms”, Journal of International Financial Management & Accounting, Vol. 28 No. 3, pp. 394–427.

	Zeng (2016)
	Quantitative
	Canada. 2005-2009
	Positive relationship between firms' overall CSR scores and five-year and annual effective tax rates.
	Zeng, T. (2016), “Corporate Social Responsibility, Tax Aggressiveness, and Firm Market Value”, Accounting Perspectives, Vol. 15 No. 1, pp. 7-30.

	Zummo et al. (2017)
	Quantitative
	Australia. 2012-2015.
	There is a significant positive relationship between the level of corporate tax communications and the level of CSR.
	Zummo, H., McCredie, B., and Sadiq, K. (2017), “Addressing aggressive tax planning through mandatory corporate tax disclosures: An exploratory case study”, eJournal of Tax Research, Vol. 15 No. 2, pp. 359–383.

	



	



	



	
	

	Section b. CSR and Tax as substitute (n=26)

	Abdelfattah and Aboud (2020)
	Quantitative
	Egypt. 2007-2016.
	Negative relationship between firms' effective tax rates and CSR disclosure.
	Abdelfattah, T., and Aboud, A. (2020), “Tax avoidance, corporate governance, and corporate social responsibility: The case of the Egyptian capital market”, Journal of International Accounting, Auditing and Taxation, Vol. 38, p. 100304.

	Anesa et al. (2019)
	Qualitative
	Australia. 2014-2016.
	A lack of practical means for implementing a moral view on tax prevents a radical departure from corporate tax minimization strategies.
	Anesa, M., Gillespie, N., Spee, A. P., and Sadiq, K. (2019), “The legitimation of corporate tax minimization”, Accounting, Organizations and Society, Vol. 75, pp. 17–39.

	Cesaroni et al. (2020)
	Qualitative
	An Italian company.
	Inconsistency between what the company “does” when it comes to tax and what the company “declares” about the Group’s commitment towards ethical standards.
	Cesaroni, F. M., Del Baldo, M., and Stradini, F. (2020), “Ethics, Social Responsibility and Tax Aggressiveness. Can a Code of Ethics Absolve a Company?” Del Baldo, M. Dillard, J., Baldarelli, M.G. and Ciambotti, M. (Eds.), Accounting, Accountability and Society, Springer International Publishing, Cham, UK, pp. 61–79.

	Col and Patel (2016)
	Quantitative
	USA. 1995-2012
	Firms’ CSR ratings increase substantially in the two years after they first open tax haven affiliates.
	Col, B., and Patel, S. (2019), “Going to Haven? Corporate Social Responsibility and Tax Avoidance”, Journal of Business Ethics, Vol. 154 No. 4, pp. 1033–1050.

	Davis et al. (2016)
	Quantitative
	USA. 2006-2011.
	A firm CSR index is negatively related to five-year cash effective tax rates and positively related to tax lobbying expenditures.
	Davis, A. K., Guenther, D. A., Krull, L. K., and Williams, B. M. (2016), “Do Socially Responsible Firms Pay More Taxes?”, The Accounting Review, Vol. 91 No. 1, pp. 47–68.

	De Andrade et al. (2020)
	Qualitative
	Brazil. 2009-2018.
	Contradictions between the tax behavior of the investigated companies and their CSR and ethical discourse.
	De Andrade, M. E., Rodrigues, L. L., and Cosenza, J. P. (2020), “Corporate Behavior: An Exploratory Study of the Brazilian Tax Management from a Corporate Social Responsibility Perspective”, Sustainability, Vol. 12 No. 11, p. 4404.

	Fourati et al. (2019)
	Quantitative
	15 EU Countries. 2002-2015.
	A strong activity in the economic, environmental, social and corporate-governance CSR dimensions is associated with lower effective tax rates and higher book-tax differences.
	Fourati, Y.M., Affes, H., and Trigui, I. (2019), “Do Socially Responsible Firms Pay Their Right Part of Taxes? Evidence from the European Union”, The Journal of Applied Business and Economics, Vol. 21 No. 1, pp. 24-48.

	Gandullia and Piserà (2019)
	Quantitative
	15 EU Countries. 2006-2016.
	Negative relationship between firms' effective tax rates and CSR ratings.
	Gandullia, L., and Piserà, S. (2020), “Do income taxes affect corporate social responsibility? Evidence from European‐listed companies”, Corporate Social Responsibility and Environmental Management, Vol. 27 No. 2, pp. 1017–1027.

	Goldstein and Goldstein (2020a)
	Qualitative
	USA.
	The difficulty that tax practitioners face in defining CSR exacerbates the ability to link CSR and taxation. 
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