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Overview of cluster: co-citation analysis
	Cluster
	Core top cited Documents
	Topic Focus



	Cluster 1 (Green): Consumer Behavior and Brand Equity in Green Marketing
	- Martin and Schouten (2012)
- Aaker (1991)
- Ailawadi and Keller (2004)
	This cluster emphasizes consumer attitudes and behaviors in relation to green marketing, with a particular focus on how brand equity influences consumer loyalty and decision-making. It highlights the importance of integrating sustainability into brand management as a key differentiator in the market.



	Cluster 2 (Blue): Sustainable Innovation and Green Marketing
	
- Dangelico and Vocalelli (2017)
- Zhang et al. (2018) 
	This cluster focuses on the role of innovation in driving green marketing practices. It examines how companies develop and implement sustainable innovations as part of their marketing strategies, reflecting a shift toward more environmentally conscious business models.



	Cluster 3 (Red): Consumer Behavior and Sustainability Practices
	- Laroche et al. (2001)
- Do Paco et al. (2020)
- Schuhwerk et al. (1995)
	This cluster delves into consumers' specific behaviors and practices regarding sustainability. It explores how environmental concerns influence consumer choices and how these choices drive the adoption of green marketing practices.



	Cluster 4 (Yellow): Measurement and Evaluation in Sustainable Marketing
	- Fornell and Larcker (1981) 
- Nunnally (1978) 
- Fuller (1999)
- Peattie K. and Crane A. (2005)

	This cluster is dedicated to the methodologies and tools used to assess the effectiveness of sustainable marketing strategies. It focuses on measurement models, psychometric assessments, and the evaluation of marketing performance from a sustainability perspective.



	Cluster 5 (Purple): Green Marketing and Corporate Social Responsibility
	- Peattie K. and Crane A. (2005)
- Jain et al. (2004) 
- Manaktola and Jauhari (2007)
	This cluster examines the intersection of green marketing and corporate social responsibility (CSR). It discusses how companies integrate CSR into their marketing strategies to enhance brand reputation and engage with consumers who value sustainability.
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Centrality Metrics for Green Marketing Keywords
	Rank
	Keyword
	Degree Centrality
	Betweenness Centrality
	Closeness Centrality

	1
	Green Marketing
	1
	0.981818
	1
	

	2
	Environment
	0.181818
	0
	0.55
	

	3
	Sustainability
	0.181818
	0
	0.55
	

	4
	Consumer Behavior
	0.090909
	0
	0.52381
	

	5
	Consumer Behavior
	0.090909
	0
	0.52381
	

	6
	Green Brand Equity
	0.090909
	0
	0.52381
	

	7
	Green Brand Image
	0.090909
	0
	0.52381
	

	8
	Advertising
	0.090909
	0
	0.52381
	

	9
	Greenwashing
	0.090909
	0
	0.52381
	

	10
	Corporate Social Responsibility
	0.090909
	0
	0.52381
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