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he publisher of Tourism Review wishes to retract the article Ballina FJDLB (2026), 

“Eye-tracking attention across repeated digital touchpoints in heritage tours”. 

Tourism Review, Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/TR- 

11-2025-1338. It has come to our attention that the following papers referenced in the article 
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undisclosed use of generative AI in contravention of Emerald’s publishing ethics policies:
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The following references were cited in the article but do not feature in the bibliography:

� Pierce, Q.L. and Kovacs, J.F. (2021), “Creative tourism and creative spectacles in 

China”, Journal of Hospitality and Tourism Management, Vol. 49, pp. 34–43, https://doi. 
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The author cooperated with the investigation but failed to address the concerns identified 

sufficiently. Emerald’s publishing ethics policies make it clear that authors must be 

accountable for the accuracy and integrity of the work submitted, bear full responsibility for 

checking the accuracy of references and must have consulted the works referenced to 

ensure their validity and alignment with the research being presented. The decision to 

retract has been informed by COPE’s guidelines on retractions and Emerald’s publishing 

ethics policies. The author wishes to emphasize that these errors are the result of a 

transcription error and would like to note that they do not agree with the content of this 

notice. The publisher of the journal sincerely apologizes to the readers.
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