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T
he publisher of Tourism Review wishes to retract the article Gupta, V., Khanna, K. 

and Gupta, R.K. (2018), “A study on the street food dimensions and its effects on 

consumer attitude and behavioural intentions”. Tourism Review, Vol. 73 No. 3 

pp. 374-388, doi: https://doi.org/10.1108/TR-03-2018-0033. It has come to our attention that 

a large portion of this article is taken, without full and proper attribution, from an earlier work 

by Choi, J., Lee, A. and Ok, C. (2013). The Effects of Consumers’ Perceived Risk and 

Benefit on Attitude and Behavioral Intention: A Study of Street Food. Journal of Travel & 

Tourism Marketing, 30(3), 222-237. https://doi.org/10.1080/TR-10548408-2013-774916. The 

decision to retract has been informed by COPE’s guidelines on retractions and Emerald’s 

publishing ethics. Emerald’s editorial and originality policy guidelines make it clear that 

work submitted should be original, not infringe any existing copyright, or be currently under 

consideration for publication by any other journal or publication. The publisher of the journal 

sincerely apologizes to the readers.
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