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Publisher’s note

The publisher of Tourism Critiques has withdrawn the article Pan S., Ting P. and Kim S. 
(2026), “Affective, thematic and linguistic qualities of tourism slogans”. Tourism Critiques, 
Vol. ahead-of-print No. ahead-of-print, https://doi.org/10.1108/TRC-09-2025-0045. This is 
due to issues with figure labels that could not be resolved. The publisher sincerely apologize 
to the readers.
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